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Methodology

2023 Survey of Registered Republicans

Results are shown as “Registered Republican voter average”.

More in Common partnered with international polling company YouGov to conduct online
survey interviews with N = 800 registered Republican voters from August 8-14, 2023. The
respondents were matched to a sampling frame on gender, age, race, and education. The frame
was constructed by stratified sampling of a subset of Republican registered voters in the 2022
Cooperative Election Study (CES) sample with selection within strata by weighted sampling with
replacements (using the person weights on the public use file). The margin of error (adjusted
for weighting) is +/- 3.7 for registered Republican voters and higher for subgroups.

Note: Numbers in data visualizations are rounded to the nearest whole number. Figures may
total to larger or smaller than one-hundred percent due to rounding, and column totals may not
match with individual data points in graphics due to rounding.

® Women

® Men



Introduction

As the 2024 Republican primary kicks off, polling and political commentary are naturally focused on exploring which candidates Republican
voters support. Thereis an obvious and important logic to this approach—knowing which candidate people supportis a good predictor of
how people will vote, and any organization interested in political outcomes in America wants to track and influence what candidates gain
supportamong various segments of the population.

Yet at Morein Common, while we too are interested in this question, we are also interested in the core beliefs, attitudes, behaviors, and

preferences that shape Republican voters' candidate choices—which can get lost in commentary that often simply classifies voters into
Candidate X voter vs. Candidate Y voter.

In August, we conducted a survey of 800 registered Republican voters to seek to answer these questions. We released part one of our
research on "Attitudes and Experiences of Republicans in America" which explored the identities, priorities, and places of belonging of the
Republican electorate.

In this report, we used the same survey data to dive deeper into the Republican electorate. In the first section, we look at differences in
Republicans based on their self-reported political ideology (moderate, conservative, or very conservative). Inthe second part, we turn our
attention to Republican women and how they differ from Republican men. While some of our insights align with trends of American
women in general—such as that women tend to be more religious than men—our insights show there is nuance and underlying differences
between what is shaping female and male Republican voters.

As our national news continues to become saturated with election coverage and polling, we hope this report provides an opportunity to
uncover the complexities and differences in what shapes our identities as Americans.


https://www.moreincommon.com/media/1hjlfnym/attitudes-and-experiences-of-republicans-in-america-8-21-23-1.pdf
https://www.pewresearch.org/religion/2016/03/22/the-gender-gap-in-religion-around-the-world/

Conservatism and Republican Primary
Voters



Key Findings

* Republicans chiefly value theiridentity as an American and their family role Republicans are most likely to identify their American identity and their
family role as important parts of their identity. Very conservative Republicans appear to have a stronger attachment to their group identities than less
conservative Republicans.

* Republicans find belonging in faith groups, local neighborhood, and workplaces. More conservative voters find belongingin their faith group or
political community, while moderates find more belongingin theirlocal neighborhood and workplaces.

* More conservative Republican voters are more pessimistic and worried about their place in the future Republicans who identify as “very
conservative” have less optimism about America's present and future compared to Republicans who identify as “conservative” or “moderate.” More
conservative voters are also worried that they will be left behind given the rapid pace of change in American society.

* Conservative voters have distinct characteristics More conservative Republican voters have slightly lower levels of trust ininstitutions overall, such as in
American corporations and the military. However, moderate Republicans have less confidence in the Supreme Court compared to more conservative
Republicans. More conservative Republicans are also more likely to share political content on social media compared to Republican primary voters as a
whole. They also are more likely to tune into Fox, Newsmax, talk radio, and Truth Social.



Identity, belonging, and optimism

More ideologically conservative voters are
more pessimistic and also more concerned
about their place in the future.



3 in 4 Republicans self-identify as conservative, or very conservative.

Conservative ideology

Republican Numbersin %

B Very liberal " Liberal M Moderate I Conservative B Very conservative B Not sure

Registered Republican voter average §i'

Survey question:In general, how would you describe yourown political viewpoint?

Source: More in Common
Note: Numbersin data visualizations are rounded to the nearest whole number. Figures may total to larger orsmallerthan one-hundred percentdue to rounding,and column

totals may not match with individual data pointsin graphics due to rounding.



Republicans are most likely to say their American identity and their family role are important :z
parts of their identity.

Importance of identities

M Not at all important Not so important i Neither important nor unimportant H Important B Very important Ir:i’oprga:;:t\;ry
Republican Numbersin %
Being American 29 88
Your family role 85
Being [gender] 77
Being [religion] 64
Being a Republican 57
Your local community identity 35 33 14 47
Being [race] 39 21 23 44

Survey question:How important toyou are each of the following parts of youridentity?

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 9
totals may not match with individual data pointsin graphics due to rounding.



Very conservative Republicans place greater importance on their group identities than less ::
conservative Republicans.

Importance of identities (Showing “Very important %”)

W Registered Republican voter average 1 Moderate W Conservative B Very conservative

Republican Numbersin %

Being American
72

Your family role
63
Being [gender]
Being [religion]
Being a Republican

Your local community identity

Being [race]

Survey question:How important toyou are each of the following parts of youridentity? Showing “Very important %”

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 10
totals may not match with individual data pointsin graphics due to rounding.



More conservative voters find belonging in their faith group or political community, while CN
moderates find more belonging in their local neighborhood and workplaces. “J
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Source: More in Common



More conservative voters have less optimism about America's present and future.

B Very optimistic

Republican Numbersin %

Moderate
Conservative
Very conservative

Moderate
Conservative
Very conservative

Moderate
Conservative

Very conservative

Moderate
Conservative

Very conservative

Survey question:To what extent do you feel optimistic or pessimisticabout what the future holds for...

Note: Numbersin data visualizations are rounded to the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column
totals may not match with individual data pointsin graphics due to rounding.

Source: More in Common
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More conservative voters are worried that they will be left behind given the rapid pace of change
in American society.

Pace of change by ideology among registered Republican voters

H 1 -1 worry that | will be left behind 2 m3 Bl 4 - | feel excited for the new opportunities | might have

Republican Numbersin %

Moderate

Conservative

Very conservative

Survey question:Please say how well the following statements reflect yourviews using the scale below, where 1 means you agree completely with the first statement, and 4 means you agree completelywith the second statement. When | think about
the rapidpace of changein America: (left text: 1 -1 worrythat | willbeleftbehind., righttext: 4 -1 feel excited for the newopportunities | mighthave.)

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column
totals may not match with individual data pointsin graphics due to rounding.

Source: More in Common
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Trust, media, and engagement
among likely primary voters

More conservative voters are more engaged
on social media and follow particular news
outlets.



Likely Republican primary voters have the most trust in the military and Supreme Court. More
conservative voters have less trust in corporations and the military and more trust in the
Supreme Court.

Confidence in institutions among Republican primary voters by ideology

. . . Some + Great deal of
B A great deal of confidence B Some confidence Hardly any confidence B No confidence at all . 0
Republican Numbersin % confidence %

American Corporations

Registered Republican voter average 49
Moderate 12 42 53
Conservative 46
Very conservative 7 41 48
American Military
Registered Republican voter average 87
Moderate 89
Conservative 90
Very conservative 42 38 80
Supreme Court
Registered Republican voter average 8 | 76
Moderate 69
Conservative 79
Very conservative 80
US Congress
Registered Republican voter average 32
Moderate 38
Conservative 30
Very conservative [IE 27 30

Survey question: How much confidence wouldyou sayyou have in each of the following institutions to dowhat is right for America?

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one-hundred percentdue to rounding,and column

totals may not match with individual data pointsin graphics due to rounding. 15

Source: More in Common



More conservative voters are more likely to share political content on social media and more
likely to donate to their place of worship.

Political engagement among Republican primary voters by ideology

Republican Selected %
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Conservative voters are morel likely to tune into Newsmax, and talk radio. Moderate

conservatives tune more into ABC, CBS, and NBC.
News sources among Republican primary voters by ideology
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A Profile on Republican Women



Key Findings

* Republican women and Republican men are similarly conservative.

e Republican women are more religious than Republican men. Republican women rate religion as more important in
their lives, are more likely to say a faith group is where they feel the strongest sense of belonging, are more likely to
attend religious services once a week or more and are more likely to pray at least once per day.

* Republican men and women also vary in what social media platforms they use the most and how much they use
them. While Facebook is the most used social media platform, Republicans vary by gender in what social media they
frequent;, GOP women use Facebook, Instagram, and Snapchat more than GOP men, whereas GOP men use Youtube
and Twitter/X more than GOP women. Republican women are more likely than Republican men to spend 3+ hours
per day on social media, and Republican men are more likely to not use social media at all.

* Republican women tend to be more politically wary than Republican men. Compared to Republican men,
Republican women are more likely to be undecided about who they will vote for in the primary, are less excited
about America and its future, and are less likely to publicly engage in political activity (especially on social media).

* Republican women’s reticence may, in part, reflect their ambivalence about abortion policy developments. GOP
men and women are similarly split about how much candidates should focus on abortion. However, among
women—but not men—wanting candidates to focus less on abortion is associated with less confidence in the
Supreme Court.

19



Conservatism, Religion, and
Social Media Usage

While Republican men and women are
similarly conservative, Republican women are
more religious. Republican men and women
also vary in what social media platforms they
use the most and how much they use them.

20



Republican women and Republican men are similarly conservative.

Conservative ideology

Republican Numbersin %

M Very liberal Liberal  Moderate M Conservative B Very conservative B Not sure

Republican women 22 44 29 3

Republican men 21 45 30 1

Survey question:In general, how would you describe your own political viewpoint?

Source: More in Common
Note: Numbersin data visualizations are rounded to the nearest whole number. Figures may total to larger orsmallerthan one-hundred percentdue to rounding,and column
totals may not match with individual data pointsin graphics due to rounding.

21



Republican women-rate religion as more importantin their lives than Republican men do.

Importance of religion

) , M Not at all important Not too important B Somewhat important B Very important
Republican Numbersin %

3 +4 —Important %

Registered Republican voter average 23 52 75
Women 25 58 83
19 67

Survey question:How important is religion in your life?

" -
Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 22
totals may not match with individual data pointsin graphics due to rounding.



43% of Republican women attend religious services once a week or more, compared to
36% of Republican men.

Religious service attendance

Republican Numbers in % mDon'tknow ®Never M Seldom mAfewtimesayear Once or twice amonth  ® Oncea week B More than once a week
(o]

Registered Republican voter average
Women

Men

Survey question: Aside fromweddings and funerals, how often doyou attend religious services?

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 23
totals may not match with individual data pointsin graphics due to rounding.



Most Republican women—but not most Republican men—pray at least once per day.

Frequency of prayer

. , Don't know M Never M Seldom M Afewtimesamonth ™M Oncea week Afewtimesaweek M Onceaday M Severaltimesa day
Republican Numbersin %

Registered Republican voter average

Women

Men

Survey question: People practice their religion in different ways. Outside of attending religious services, how often do you pray?

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 24
totals may not match with individual data pointsin graphics due to rounding.



Republican women are more likely than Republican men to say a faith group is
where they feel the strongest sense of belonging.

Sense of belonging

Republican selected %
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While Facebook is the most used social media platform, Republicans vary by gender in what
social media they frequent.

Most used social media platform

Republican Selected %

0 20 40 60 80 100
Facebook | 7 —. =5
Twitter/X “ 11 M Republican women
Instagram m 12 W Republican men
Reddit g0,
Truth Social .%
Rumble I %
YouTube | [ d— 27
Snapchat -0 2
TikTok [ s?
LinkedIn l23
Threads

0
0
Other '23

Survey question: Which of the following social media platforms do you use the most?
Source: More in Common
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Republican women are more likely than Republican men to spend 3+ hours per day on social
media, and Republican men are more likely to not use social media at all.

Average hours per day on social media in the last month

Republican Numbers in % 1 1 don't use social media M Less than an hour Between 1-2 hours H Between 2-3 hours B More than 3 hours
(]

Registered Republican voter average

Women

Men

Survey question:In the last month, onanaverage day, howmany hours did you spend on social media?

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 27
totals may not match with individual data pointsin graphics due to rounding.



Republican women tend
to be politically wary

Compared to Republican men, Republican women
are more likely to be undecided about who they
will vote for in the primary, are less excited about
America and its future, and are less likely to
publicly engage political activities.

28



Republican women are more likely than Republican men to not know who they will
vote for in the Republican primary.

Republican Numbersin %

Donald Trump
Ron DeSantis
Vivek Ramaswamy
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Tim Scott
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Asa Hutchinson
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Republican Primary Likely Vote
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5
55

M Republican women
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Survey question:Ifthe election for the Republican nominee for president were heldtoday, which candidate would you be most likely to vote for?...

Source: More in Common
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Republican women feel less excited than Republican men about America today.

Feelings of excitement about America

Republican Numbers in % B 1-notatall n2 m3 B 4 -very much
1+2-Less
excited %
Registered Republican voter average 75
Women 80
Men 70
Survey question: To what extent do each of the following reflect your feelings towards America today? Excitement
30

Source: More in Common
Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column

totals may not match with individual data pointsin graphics due to rounding.



Republican women also feel less excited than Republican men about the rapid
pace of change in America.

Feelings towards the rapid pace of change in America

) , B 1 -1 worry that | will be left behind 2 m3 M 4 - | feel excited for the new opportunities | might have
Republican Numbersin %
1+2—Left
behind %
Registered Republican voter average 57
Women 61
Men 52

Survey question: Please say how well the following statements reflect yourviews using the scale below. When | think aboutth e rapid pace of change in America...

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 31
totals may not match with individual data pointsin graphics due to rounding.



Republican women are less likely than Republican men to engage politically —
especially on social media.

Republican Selected %

Political engagement among Republicans and likely Trump primary voters
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Attitudes on Candidates' Focus on
Abortion

GOP men and women are similarly split
about how much candidates should focus
on abortion. However, among women—
but not men—wanting candidates to focus
less on abortion is associated with less
confidence in the Supreme Court.

33



Republican men and women have similar views on how much emphasis Republican
presidential candidates should give to abortion.

Emphasis on abortion

Republican Numbers in % B More emphasis 1 About the same B Less emphasis B Don't know
0

Registered Republican voter average

Women

Men

Survey question: Considering each of the following issues, do you think candidates running to be the Republican nominee for president should put more emphasis on it, less emphasis onit, or are things aboutright as

they are? Abortion.

Source: More in Common

Note: Numbers in data visualizations are roundedto the nearest whole number. Figures may total to larger orsmallerthan one -hundred percentdue to rounding,and column 34
totals may not match with individual data pointsin graphics due to rounding.



Republican women have less confidence in the Supreme Court than Republican men do.

Confidence in institutions among Republican women and Republican men

W A great deal of confidence m Some confidence Hardly any confidence ® No confidence at all
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Survey question: How much confidence wouldyou sayyou have in each of the following institutions to dowhat is right for America?

Source: More in Common
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Republican women—but not Republican men—who want candidates to focus /ess
on abortion are /ess confident in the Supreme Court.
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Source: More in Common
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